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OUTCOME

GSK found that using personalised messaging drove an efficient and effective results
across all KPI categories vs. brand benchmarks.
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Leverage DCO to reduce media costs and increase speed to market in addition

to improving campaign performance.

Break down siloed strategies and connect your channels through a centralised

feed to show a consistent personalised message on every exposure.
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put together in our DCO Plug & Play guide.

*Against the best performing audience group
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